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PURPOSE
The purpose of this Branding & Style Guide is to
establish and maintain the consistent use of Allentown
School District’s logo, type, font, and color scheme. 

However, our brand goes beyond a logo. It reflects how
staff, students, families, and the community experience
the Allentown School District. We cannot change the
perception of the community until we change our
actions and words.

To that end, a cohesive and impactful brand is built on a
foundation that reflects our district’s mission, vision, core
values, attributes, and the quality of our academic and
extracurricular programming. Our brand must represent
a point of pride in our community, while providing a
means for us to tell the stories of the amazing things
happening in our buildings and classrooms—each and
every day.
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MISSION
Each and every student will graduate college and career ready by
having their individual needs met through active engagement in a
rigorous, safe and nurturing learning environment.

VISION
It is our vision that each and every student, with the active support of the entire community, will graduate ready to thrive in
a diverse and complex world. In ASD, our commitment to Excellence, Partnership, and Equity means that we believe in: 
• Honoring each student's unique qualities 
• Ensuring equity of access and opportunities 
• Nurturing the pursuit of lifelong learning 
• Strengthening partnerships with families and communities 
• Promoting cultural responsiveness 
• Building trust and mutual respect 

TAGLINES 
Existing: #ASDCommittedtoExcellence
New/Proposed for Review:
#OneAllentown #ThisisASD 

BRAND ASSETS
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DISTRICT LOGOS

The ASD logo is a trademark of the ASD. In order to protect and grow the
ASD brand, we have developed a unique logo that can be used to market
our events, programs, schools and the district. Logos are available in full
color, white and black. 

The logo must always be used in accordance with the specifications in the
Logo Guidelines to identify the ASD, or ASD-related services. Any use that
falls outside of these specifications is strictly prohibited. Please see our
official logos on the next page.
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LOGO
GUIDELINES

With prior permission provided in writing from
ASD.
In advertising, marketing collateral, or a website
that references one’s connection with ASD (e.g.,
the material states that you are an authorized ASD
partner), provided that the area in which the ASD
logo is used includes the official logo of at least
one other partner company or organization.
In an area of a website, advertising, or marketing
collateral exclusively dedicated to showcasing
ASD, or ASD-related services, and in such a
manner that communicates a partnership or
collaboration with ASD.
Do not use the ASD logo in products, product
packaging or other business services for which a
formal license is required. 

We have developed three unique logo variations that
can be used on the ASD website, advertising, or
marketing collateral to market our events, programs,
schools and the district.
The ASD logo variations MAY NOT BE ALTERED in
any way. DO NOT change or add colors, alter the
image, add effects, rotate the image, distort or skew.
As a general rule of thumb, third parties may not use
the ASD logo. Third parties may only use the ASD
logo under the following circumstances:

ACCEPTABLE / UNACCEPTABLE USE OF LOGO EXAMPLES 

The examples below utilize the primary logo, however the
guidelines apply to all of our branding elements. There may be
special situations where our branding elements need to be
utilized in ways that are outside of our standard acceptable use
guidelines. In these cases art direction and/or creation by the
Office of Communications required. For any questions on
proper use, or special exceptions of our brand elements, please
contact the Office of Communications directly. 

CORRECT USAGE: Logo on solid background with no color or dimension adjustments

INCORRECT USAGE: Logo on busy background, distorted, or colors altered
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Secondary Color Palate 

DISTRICT COLORS

PRIMARY
COLOR PALETTE

MATISSE

HEX #1e56a1
RGB (30,86,161)
CMYK (81,47,0,37)

ELF GREEN

HEX #0b7e67
RGB (11,126,103)
CMYK (91,0,18,51)

AQUA MINT

HEX #a9d8cb
RGB (169, 216, 203)
CMYK (33, 1, 23, 0)

BLACK

HEX #000000
RGB (0, 0, 0)
CMYK (0, 0, 0, 0)

GREY

HEX #dbdbdb
RGB (219, 219, 219)
CMYK (13, 10, 10, 0)

SECONDARY
COLOR PALETTE

MATISSITA

HEX #b1d3ec
RGB (117, 211, 236
CMYK (28, 7, 2, 0)

GREISE

HEX #848484
RGB (132, 132, 132)
CMYK (51, 42, 42, 6)

GOLDEN

HEX #ffc42c
RGB (255, 196, 44)
CMYK (0, 24, 91, 05)
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NIGHT SKY

HEX #0e2c54
RGB (14, 44, 84)
CMYK (100, 87, 39, 35)

GOBLIN
GREEN

HEX #93f89c
RGB (147, 248, 156)
CMYK (30, 0, 56, 0)



TEMPLATES

The following branded templates can be found on
the Allentown School District staff Intranet: 
• Letterhead (.docx) 
• PPT Presentation (.ppt) 
• Google Slides Presentation
• Email Signature Model
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TYPEFACES

Our headline font is Avenir Next Condensed Bold, a clean, modern font that pairs nicely
with our logo and works well over web and print applications. The body font is Avenir Next
Font Family. All weights of the body font are included for greater design options. When
Avenir Next is not readily available, use the Verdana Font Family.

Headline Font
Avenir Next Condensed Bold

a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

1 2 3 4 5 6 7 8 9 0

Body Font
Avenir Next Font Family - All Weights

a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

1 2 3 4 5 6 7 8 9 0

Alternate Font
Verdana

a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

1 2 3 4 5 6 7 8 9 0
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THANK
YOU


